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1. Introduction

The coffee farmers' association in Leuweung Adat Kasepuhan Karang, Lebak, Banten, is a united
group of farmers forming joint business that is now known as MSMEs (Micro, Sraali Medium
Enterprises). MSMEs are a crucial pillar of Indonesia's economy, creating jobs, increasing community
income, and supporting economic equality. However, in the digital era, many MSMEsHaltenges in
online marketing; low digital literacy and limited use of websites and SEO as marketing media make it
difficult for their products to be widely recognized, and they still rely on local colleétgesg [1] This
condition isexperienced by the Kobaki Coffee Farmers' Association in Jagaraksa Village, Lebak Regency,
Banten, which has good coffee quality but lacks marketing reach, still using traditional marketing methods
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and not utilizing digital markets like websites. This egsb was made possible through a grant from the

Directorate General of Research and Community Service, Ministry of Education, Science, and Technology.

The urgency of this research arises because, in Jagaraksa Village, the Kobaki coffee farmers'
harvests @& abundant with good quality, but they are unable to penetrate local and regional markets. This is
where digital marketing and SEO strategies come in, which can open up access to larger markets and increase
the competitiveness of MSMEs. Business succesdrdigital era is heavily determined by their ability to
understand the ev@volving dynamics of SEO, implement ethical and transparent SEO practices, and adjust
marketing strategies to technological developments and consumer behavior. Thus, SE@isaanethnical
tool, but also a strategic element in building a sustainable and competitive digital prédencs=[2].

Several studies support this, such as the reséaatinand[3], which stateghat a website system can be

considered successful if it scores 100% in functionality testing and operates smoothly, proving the

effectiveness of SEO implementation. Additionally, research on the impact of digital marketing and product

quality on MSME salge in Depok shows that digital marketing is effective in increasing salda [4]. A

study in Sumenep Regency also found that SEO and social media have a significant positive impact on the

success of MSME digital marketing campaigtekki [5] Firmansyah'd6] researchSanudro shows that

using websites as a promotional platform can expand market reach and improve digital understanding among

MSME actors. Based on previous research and ongoing studies, this research aims to develop a village

economy model based on websited aredictive SEO for the Kobaki Coffee Farmers' Association, with the

hope of empowering coffee farmers to improve their economic level and digital literacy.

Several studies in Indonesia have examined the application of SEO on websites to improve
keyword vsibility. According to Nysbahrul[7], the research results show a significant improvement after
implementing SEO, with improved keyword rankings and an increase in organic visitors. A correlational
analysis also shows a positive relationship between SE@ssaad user visit duration. These findings prove
that OnPage SEO strategies are effective in improving the visibility and performance of MSME promotional
websites digitally. A similar conclusion was drawn Bgtari [8] in her research, which shows that website
optimization can help increase people's interest in visiting the website, which will impact the increased
recognition of MSMEs in promoting their products. The research results show that the application of organic
and inorganic SEO techniques successfully improved the website's ranking from being unlisted to fourth
position on the first page of Google search results. This website now provides better visibility for MSMESs in
Karangpranti Village, expanding their markesach to regional and national levels. Thus, this program
proves that the use of digital technology and the right marketing strategy can drive village economic progress
and increase MSME competitiveness in the global makkedry [9]. Research bfPurnomo[10] states that
using webge development methods that apply SEO techniques can produce a business website that can be
used to display business profiles and business searches indexed by Google, resulting in a digital marketing
model that works better than conventional marketing.

Based on the literature review, several gaps that have not been extensively studied or have received
less attention, particularly relevant to the Kobaki Coffee research, are:

a. Very few studies have explored SEO plugins beyond Yoast, such as RankMath olugew with
predictive/Al features. All the literature found tends to focus on using Yoast or standard optimization
methods (ofpage, meta tags, backlinks), rather than predictive analysis with modern plugins or Al;

b. The direct impact on MSME sales is Istiinderquantified in many studies. Many focus only on
visibility, traffic, and keyword rankings, rather than measuring the extent to which SEO optimization
directly increases sales or revenue;

c. High-quality backlinks and external collaborations (hewsalsytcommunities, local media) as a source
of off-page SEO strength have not been extensively studied in specific local contexts. Many studies
focus on orpage SEO and social media, while-péfge strategies involving local partners or news
portals are raaly discussed;

d. Short implementation and monitoring durations. Some studies report results within weeks or two
months; there is a lack of loigrm monitoring research to observe consistency in rankings, CTR,
impressions, and longrm effects omevenue

The main objective of this research activity is to develop a digéaed village economy model
through the utilization of a website integrated with predictive Search Engine Optimization (SEQO) strategies to
increase the visibility and competitiveness ajliaki Coffee MSME products. This website is expected to
serve as a digital showcase, promotional platform, and sales channel for coffee products managed by the
Kobaki Coffee Farmers' Association in Jagaraksa Village, Lebak Regency, Béalieratussadialfl11].

This research also aims to improve the digital literacy of coffee farmers so they can manage the website,

understand digital marketing strategies, and utilize information technology as a tool for economic

empowerment. To achieve these objectives, a tstret problersolving plan is implemented through

several stages. First, a needs analysis is conducted through surveys and interviews with association members
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to understand their digital literacy, marketing constraints, and expectations for a digitahpl&écond, the
website is designed and developed using WordPress, equipped with predictive SEO plugins, enabling it to
appear on the first page of search engines and attract more potential buyers. Third, training and assistance are
provided to farmers a@hadministrators of the Kobaki Coffee Farmers' Association to enable them to update
content, manage product catalogs, and utilize social media in an integrated manner. F@atfe, @and off
page SEO strategies are implemented, including strengthening)trdity backlinks through collaborations
with local news portals, coffee blogs, and relevant digital communities. Finally, regular monitoring and
evaluation are conducted using Google Analytics and Google Search Console to assess website performance,
andthe evaluation results are used as a basis for refining more effective digital marketing strategies. Through
these stages, the main problems of low product visibility, reliance on traditional marketing, and limited
digital literacy are expected to be aeskedSiregar[12], enabling Kobaki Coffee to expand its market,
increase farmers' income, and serve as a model for digital techrlmdsgy village economic empowerment.

The Introduction should provide a clear background, a clear statement of thenprtie relevant
literature on the subject, the proposed approach or solution, and the new value of research which it is
innovation. It should be understandable to colleagues from a broad range of scientific disciplines.
Organization and citation of thédtiography are made in IEEE style in sign [1, 2] and so on.

The main text format consists of flat lefght columns on A4 (quarto) paper. The margin text from
the left is 3.0 cm, top, right and bottom is 2.5 cm.. The manuscript is written in Microsaft $itaogle space,
Times New Roman 10 pt and minimum 10 pages.

2. Research Method

The research was conducted in Jagaraksa Village, Muncang District,, fedrakJune to October
2025. The stages included initial surveys, observations, website development, SEO implementation, and
digital evaluation. A survey was conducted with 12 members of the Kobaki Coffee Association using
structured questionnaires, inteaw guides, and observations of production and marketing processes.
Research tools included laptops, questionnaires, interview guides, and digital platforms such as WordPress,
RankMath Pro, GA4, and GSC. Research materials consisted of primary datarfrersfabtained through
observations and interviews, as well as secondary data from literature. The survey and observation approach
followed the usecontextbased MSME methoBatah[13].

The research began with a survey, followed by the planning and needs analysis stage based on the
survey findings. The information obted was used to formulate the core features of the website, such as a
product catalog, association profile, simple ordering system, and social media integration as a traffic
generator. A usecentered design approach was applied to ensure that the wethdiebe easily used by
farmers, tailored to their characteristiEatah[13]. In the architectural design stage, the website was
structured with a clear navigation system. A responsive design was implemented to allow the website to be
accessed through various devices, both desktop and nididieat[14]. Website speed optimization was
achieved by selecting a lightweight theme and utiliziaghing plugins, as recommend@dom to improve
user experience and support SB®ebsite development was carried out using the WordPress platform,
chosen for its operource nature, ease of use, and comprehensive SEO plugin ecasysfierng15]. This
process included installing WordPress on the kopikobaki.com domain, installing the RankMath Pro plugin
for predictive SEO, configuring permalink and sitemap structures, creating static pages, and setting up a blog
for publishing educational ctent. The use of RankMath is supported by findings fanazali[16], which
state that this plugin provides more accurate optimization recomnmm&latompared to conventional
plugins.

The SEO implementation stage in this research was carried out comprehensively through the
application of ompage and ofpage optimization strategies to ensure that the developed website could
achieve optimal visibility in search engine results-fiage SB optimization focused on improving internal
website elements that directly influence search engine indexing and user experience. This process included
structuring meta titles and meta descriptions that accurately reflect page content and target keywords,
optimizing headings (H1, H2, and H3) to create a clear content hierarchy, regulating keyword density to
avoid overoptimization, and implementing internal linking to strengthen relationships between pages. These
steps aim to help search engines better tataled the relevance and context of the website content. This
strategy aligns with research conducted by Elsa Utari [17], which demonstrates that the integration of on
page and ofpage SEO techniques can significantly increase organic traffic and impeh&te ranking
sustainability.

In parallel, offpage SEO was i mplemented to enhance the
stage involved efforts to build backlinks from relevant and trustworthy external sources, as well as increasing
t he we fresentedghbough digital references and commibaised promotion. Ofpage optimization
plays a crucial role in signaling to search engines that the website is reliable and valuable to users. By
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combining both approaches, the research ensures that dheitev does not rely solely on internal
optimization but also gains external validation, which is essential fortkmng SEO performance. After the
website development and initial SEO implementation, technical testing was conducted to ensure that the
sysem met performance and quality standards. This testing phase included evaluating page loading speed,
display responsiveness across multiple devices, website security, and comprehensive SEO audits using tools
such as RankMath and Google Search Console (G&G)Iso discussed by Abdillah [18]. These tools were

used to identify technical issues that could hinder indexing, such as broken links, slow page response times,
or improper metadata configuration.

The initial evaluation phase focused on measuring peyormance indicators, including click
through rate (CTR), the number of unique visitors, and keyword ranking positions in search engine results.
These metrics provide an early indication of how effectively the SEO strategies influence user engagement
and website visibility. Monitoring CTR helps assess the effectiveness of meta titles and descriptions in
attracting users, while keyword rankings reflect the relevance of content to user search queries. Following
this stage, continuous monitoring and maintex@awere carried out using Google Analytics 4 (GA4) and
Google Search Console. GA4 was utilized to analyze visitor behavior, traffic sources, session duration, and
interaction patterns, enabling a deeper understanding of user engagement. Meanwhile, GS€dwas
monitor keyword performance, detect indexing errors, and evaluate overall search visibility, as highlighted
by Noeraida Tamtomo [19].

3. Result and Discussion
3.1. The Result
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Figure 1 Google Search Console View of Kopi Kobaki Website

The results of this study, based on an analysis of the kopikobaki.com website using Google Search
Console (GSC) data over the past three months, show that implementing a village economy modal dased
website can increase the digital visibility of Kopi Kobaki MSMEs. The GSC data recorded a total of 488
clicks, indicating that visitors found and accessed the website through organic Google search results. This
value is important as an indicator thla¢ website is able to attract real visitors and provide direct benefits to
the digital marketing efforts of farmeisupitasari[20]. Additionally, there were 863 total impressions,
meaning the website pages appeared 863 times in Google search results. This number shows that Google's
algorithm has recognized the website's content as rel¢vasgrtain keywords, especially those related to
local coffee, Muncang coffee production, and Kobaki Coffee Association. The increase in impressions
reflects the success of the SEO strategy implemented, including setting meta titles, meta descriptions, and
structuring headings according to RankMath recommendafitaianug21]

One of the most significant findings is the high average €lickough Rate (CTR) of 56.5%. This
value is exceptionally high compared to the average CTR of MSME websites, which typically ranges from 2
10%. A high CTR indicates that the information dispthy®e search results is highly relevant and appealing
to users. Thus, the website pages not only appear but also encourage users to click and access further content.
This demonstrates the success ofpage SEO optimization and relevant page title seledtornthose
searching for information about Kobaki coffee. Furthermore, the average position of the website is 2.6,
meaning the website content consistently appears at the top of the first page of Google. This high ranking is
crucial because most Google isenly access search results in positiors This data confirms that the
search engine assesses Kupi Kobakiwebsite as having good relevance and content quality for targeted
keywords. The GSC graph also shows a significant spike in clicks and gigmesit the end of October.

This surge can be interpreted as a positive response from search activity to specific content, such as product
pages, blog articles, or community profiles. This phenomenon is normal for new websites and reflects
potential viralmoments, which then stabilize as Google's algorithm indexes and evaluates content routinely.
Overall, the GSC results show that the Kopi Kobaki website has functioned effectively as a digital visibility
medium for MSMEs and has successfully increased nicgaearch access. These findings support the
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argument that developing an SH@sed website can be a relevant strategy for increasing product
competitivenes®ewanto[22]. Additionally, this positive performance demonstrates that farmers can benefit
from digital technology through more measurable and-daten marketing models.

3.1. Discussion

This study's results show that developing Klopi Kobakiwebsite has a direct impact on increasing
the digital visibility of MSMEs and improving the connection between coffee farmers and potential
consumers. The following discussion integrafeslings from the initial survey, website development
process, and digital performance evaluation results using Google Search Console (GSC).
During the survey and observation stage, it was found that most Kobaki Coffee farmers had little experience
using dgital media for marketing. Out of 12 respondents, 10 had never utilized digital platforms for sales and
still relied on local collectors. Limited digital literacy, restricted marketing access, and the lack of a digital
storefront were the main inhibitinfactors. These findings emphasize the importance of techrblaggd
interventions such as websites and SEO, as suggesteatdiyf13], who state that understanding users and
the MSME context is the foundation of successful business digitalization.

A study by Ikhwan Arief[23] on GSC parameters such as clicks, impressions,-ttiickigh rate
(CTR), and average position to assess their impact on universities' digital visibility was conducted. The
results showed that impressions and average position play a significant rolerimidigty Webometrics
visibility scores, underscoring the importance of search engine optimization for educational institutions. Let's
take a look at the development of CTR numbers over three maohities.the Kopi Kobakiwebsite was
developed and optimizedigital performance evaluation was conducted through GSC. The GSC results for
the last three months show significant achievements. The website recorded 488 total clicks and 863 total
impressions, with a CTR (Cliekhrough Rate) of 56.5%, and an averagsition of 2.6 in Google search
results.
Let's discuss the Google Search Console breakdown from left to Tigatfirst is the total clicks, the
development graph is as follows.

Figure2. Daily Click Performance

On October 27th, the total clicks wevery high, at 189, because at that time, young coffee farmers were
being mentored to create and shawatent on TikTok and Instagramext, the total impressions

Figure 3.Daily Impression Performance
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